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Web 2.0 technologies, with their capabilities for “viral” self-publishing, has great potential to serve as a public forum for the exchange of ideas. For example, the promise of the blogosphere is the creation of an abstract public sphere (Habermas, 1974; Habermas, 1989) where diverse viewpoints can come together to create a better informed citizenry. This would facilitate pluralistic decision-making and the generation of new ideas in the area of public policy. However, the capabilities and structure of the blogosphere cause it to fall short of this ideal, and can actually lead to greater divisiveness in public discourse. Most significantly, we propose that the enormous volume of user-generated content overwhelms blog readers, forcing them to filter. They must make choices about what information to consume, ultimately reducing the readers’ level of informedness by encouraging them to rely on their existing biases. 
Based on past research on managing discourse, we propose several design artifacts that could be useful in designing systems to address these consumption issues. We have developed a prototype system that implements several of those design artifacts. This prototype will be described, along with the outline of an in-progress lab experiment to test its effectiveness. Based on this design and our anticipated results, we formulate a research agenda for the creation of new tools that effectively harness the potential of the growing body of content in the blogosphere and the growing number services that follow the Web 2.0 paradigm.
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