UNIVERSITY OF ALABAMA IN HUNTSVILLE

College of Administrative Science
Marketing 343 - Marketing Research Design

TTH 11:10-12:30
Fall 2010
Instructor:

Dr. Brent M. Wren

Office:


ASB 355
Office Hours:

9:00am - 3:00pm M-F

Phone:

824-6817 (office)  Email:  wrenb@email.uah.edu

Course website:
We will use the UAH Angel course management system



Visit https://angel.uah.edu and follow the login instructions

Course Description/Objective:  This course is designed to introduce students to fundamental marketing research design issues encompassing the conceptualization of research problems, the design of appropriate research methodologies, statistical analysis, the communication of results, and the discussion of managerial implications.  The ethical considerations of presenting research findings will also be discussed.  
Required Text:  Essentials of Marketing Research, Hair, et al., McGraw-Hill Irwin
Goals for the Student:  Students successfully completing this course will have attained three primary objectives:  1) enhanced critical thinking skills to recognize managerially relevant research problems and identify appropriate research techniques for addressing those issues; 2) the development of advanced skill level with statistical/analytical techniques; 3) the ability to present research findings in a coherent and ethical manner.
Teaching Method:  This course will be a combination of lecture and discussion.  My job will be to present ideas and insights that help supplement and elaborate the basic concepts presented in the text.  You will add ideas of your own through class discussion and your participation in a "real world" research project.  Together, we will see how useful these concepts can be for developing and implementing successful marketing research programs.  In the process, I hope to develop your intellectual skills so that you become better thinkers, not memorizers.

Marketing Research Cases:  I believe that the best way to learn about marketing research is to actually experience it.  The marketing research cases are a comprehensive approach designed to lead you through the research process and give you practical experience conducting marketing research.  You will locate and analyze secondary data, conduct a survey, analyze your collected data, and make recommendations to concerning your findings.  Each project builds on previous work so you cannot afford to get behind.

Course Website: The course website will be used to coordinate our project activities, make announcements, share assignments, and for grading. Be sure to check it daily. 
Grading:
EXAM I



300 pts.  (30%)
Scale:
900-1000 = A

EXAM II



300 pts.  (30%)

800-899  = B

Secondary Research/Scavenger Hunt
100 pts.  (10%)

700-799  = C

Questionnaire Design Project
 
100 pts.  (10%)

600-699  = D

Final Report



100 pts.  (10%)

< 600
   = F

SPSS Projects (5 @ 10 pts.)

  50 pts.  (5%)

Assignments and Participation
  50 pts.  (5%)




Exams:  Exams will be drawn from the text, class lectures/discussions, and project content.  All tests will be a combination of multiple choice, short answer, and essay.  In the event that you have to miss any scheduled exam, you must notify the instructor prior to your absence in order to make arrangements for a makeup.  Since both exams are required, you cannot afford to miss one.

Secondary Data Project:  Each student will be assigned a product/brand and will be required to research that product/brand to find specified information.  The student will turn in a report consisting of the required information, copies of the sources of information and a description of the search strategy.  Further detail will be provided in class and in a separate handout.

Questionnaire Design Project:  We will work with a local client to design a questionnaire for a research project to yet to be determined.  More information will be provided in class and via separate handouts.

Final Report.  Once we have conducted the research and analyzed the data, we will prepare a summary report of our findings. This report will be no more than 10 pages in length and will need to concisely and accurately describe our findings. We will talk more about this near the end of the semester.

SPSS Projects.  We will use SPSS Statistical Software for our data analysis in the course. I will teach you five analysis techniques and show you how to use the software to complete the analyses. You will then complete five assignments which will form the basis for our final report.

Assignments and Participation:  Throughout the semester there will be several application assignments (more detail to be provided in class).  Each student will prepare a written paper for each assignment completed.  The assignments are designed to help the student better understand the course material and to stimulate discussion of topics related to marketing research.  Each student is expected to hand in independent work.  No late papers (after scheduled class ends) will be accepted.  All papers must be typed.  Additionally, you must be present when the assignments are discussed in class (due date) to receive full credit.

Course Calendar

Date



Topic






Chapters

8/17


Introduction to course, policies, and procedures

8/19


The Role of Marketing Research



1, 2



New Coke Assignment due
8/24


Problem formulation 





2 (pp. 28-32)
8/26-8/31

Qualitative and Observational Research


5 

9/2-9/7


Descriptive and Causal Research



6
9/9


Secondary data sources




4
9/14


EXAM 1

9/16


Scavenger Hun work day

9/21


Scavenger Hunt Report due




9/23

 
Sampling Methods





7
9/28-9/30

Measurement and Scaling



 
8
10/5


Designing the Questionnaire




9

10/7


No Class - Fall Break

10/12


Questionnaire design project due
10/14


Data Collection Field work

10/19


Introduction to Data Analysis and SPSS




Preparing data for analysis




11



Meet in Lab
10/21-10/26

Basic data analysis





12


10/28


SPSS Project 1 due
11/2-11/4

Examining differences




12
11/9


SPSS Projects 2&3 due


11/11-11/16

Examining Relationships




13


11/18


SPSS Projects 4&5 due 

11/23


Final Reports Due
11/30


Final Exam – 11:30
New Coke Assignment.

Read the following article:


“God, What a Blunder: The New Coke Story”

This article can be found in the lessons section of the course webpage, under the “Role of Marketing Research” link.
Prepare a 1 – 2 page paper detailing Coke’s research process using the process outlined in Chapters 1-2 of the textbook.  For each step in the process, briefly describe what Coke did right and wrong.  

