Secondary Data Scavenger Hunt

This assignment is designed to give you practice at the art of locating secondary data sources and to expose you to the wide range of available information.  To successfully complete the assignment, you will need to be persistent.  You will find that the answers range from the obvious to the obscure.  Sometimes common sources such as the Census of Manufacturers or Statistical Abstracts will provide all the information you need.  In other cases, you will need to be more creative, using advanced sources such as those found on the Internet.

Your challenge is to complete (correctly) as many of the questions as you can.  In questions where a specific source is not specified in the question, be sure tell me which sources you used in locating your answers.  If you cannot find the exact information, provide what you can find.
You must provide a report that is clear and concise. If you work in teams please coordinate your efforts to produce a single report for the entire team and be sure that it reads well.

 Good Luck! 

1. In the world of finance, there is a term called “market capitalization” or “total market capitalization” that refers to the total dollar value of a company’s outstanding shares of stock.  What is the total market capitalization for: General Motors, Ford, Time-Warner, Microsoft, Pepsi and Coca-Cola?  Anything interesting about these numbers?
2. What are the NAICS codes (North American Industry Classification System) for the pharmaceutical drug, medical equipment, and home healthcare industries? How many companies are there in each of these industries?
3. Marketers who are locating in a given city often want to know something about consumers’ purchasing power.  What is the concept called “Effective Buying Income” and why is it useful for marketers?  What is the effective buying income in the 35801, 35805, and 35756 ZIP Codes? Is it expected to increase or decrease over the next 5 years?
4. A cutting edge concept in medicine these days is “Healthcare Unbound.” Use Business Source Premier to find at least 4 relevant articles discussing the concept and the unique challenges for marketers who want to operate in this space. Give me the titles, authors, abstracts, and publication information (no need to submit the entire article).
5.  Please provide a profile of the Huntsville MSA containing the following information:

- Population projections for the 20-25 and 65-69 age groups.

- Percentage change in government jobs from 1970-2000.

- Total number of building permits issued last year.

- Percentage of households with income greater than $75,000.
6. For the most recent year in which information is available, what was the average consumer expenditure on: a) fruits and vegetables, b) housing, c) alcoholic beverages, d) reading materials, e) cash contributions, and f) health care? For each of these categories, compare expenditures by the “Under 25” age group to the “65 or older” age group.  Be sure to tell me what year you are reporting.
7. There has been a lot of talk, including President Bush’s final State of the Union address, about the related concepts of healthcare IT and Personal Health Record (PHRs). Give me a profile of this industry, including the following:


How big is the market in units? Dollars?


Growth rate?


Growth trends?


Environmental factors affecting growth (regulatory, technological, competitive)


Overall outlook.

8.  If a marketing manager wanted access to grocery store scanner data so that she might make better decisions about an upcoming marketing campaign, how would she find that information?
9. We often hear media types talk about “Gallup polls.”  Assuming this does not have anything to do with horses, what is a Gallup Poll?  How many respondents are typically in a Gallup Poll?
10.  Find three other companies who are in the same business that SciQuest is. Give me a brief profile of each company.
